
Turkey stand-up pouch a real winning standout
While Canadians and their American neighbors to the

south may celebrate their Thanksgiving holidays during
different months of the fall season, there is little to choose

&om between their long-enduring affection for a perfect
turkey dinner to celebrate the occasion in style.

And thanks to an innovative new package developed last

year in the U.S. for one of Canada's leading poultry proces-
sors, serving up a veritable seasonal feast for the eyes and
tummy has never been easier.

Produced by the Edmonton-headquartered Lilydale
Inc. at its central turkey-processing plant in Abbots-
ford, B.C., the company's pre-basted, pre-seasoned Roast
& Boast whole-turkey roast first shot to stardom a few
months ago during the 2007 Canadian Grand Prix New

Product Awards competition by taking the top prize in the
contest's Deli, Meat & Seafood category-with innovative
two-part packaging construction and design attracting the
lion's share of the judges' accolades.

Manufactured by the Curwood, Inc. division of the
Oshkosh, Wis.-headquartered packaging group Bemis
Company, Inc., the outer package is an eye-catching,
eight-color stand-up pouch---outfitted with reinforced
die-cut handles to make it easy to carry home &om the

store-featuring a picture-perfect cooked turkey on the
&ont of the package and simple, four-step cooking instruc-
tions on the back, with the patented IntegraScore tear-path
feature facilitating easy removal of the packaged bird.

Inside the outer pouch, the turkey is packaged in an
innovative Iilydale Roasting Jacket-produced by the

Schuylkill Haven, Pa.- #'
based M&Q Packag- 0:"
ing Corporation-
that enables the turkey

to go straight into the
oven &om the fieezer

without any thawing or
preparation, while ef-
fectively sealing in the
moisture to maintain

optimal tenderness and

JUIcmess.
Complemented with a

timer inserted inside Innovativetwo-partpackaging

the turkey that pops playeda keyrole inhelpingUlydale's
. , recently-launchedRoast&Boast

out when it s done, turkeypickupone ofthe top prizesin
the fast-selling Roast & the 2007CanadianGrandPrixNew

Boastpacks wowed the ProductAwardcompetition.
32-person judging panel-comprising professional chefS,
nutritionists, grocery execs, etc.-with effortless ease-of-
preparation and carryout convenience, according to Lily-
dale's marketing vice-president Lindsay Dunn.

"By utilizing innovative packaging, we're able to provide
consumers with a delicious food choice that fits their ever-

changing needs for health and convenience," Dunn states.
"We call it 'the perfect turkey made easy,''' says Dunn,

adding that the enthusiastic market response to Roast &
Boast already has the company planning to expand the
brand with the launch of a stuffed-turkey version.

Store makeover creates a treat for the senses
Few specialty retailers can claim

to be all things to all people, but
when it comes to chocolate, few

can rival the Rocky Mountain
Chocolate Company for going
all out in making its 'chocoholic'
clientele feel right at home.

With over 300 varieties of
hand-made chocolates and

confections sold across North

America through its 332-store
franchise network, the Durango,
Colo.-based confectionery
manufacturer has outdone itself

last month by transforming
its Canadian flagship store on

Robson Street in downtown Vancouver, B.C., into

a sweet-tooth Mecca of premium-quality treats and
dazzling merchandising displays.

With creative help &om its long-time local branding
and packaging design partner dossiercreative inc.,
the company has "created a store environment that is a
modern-day interpretation of the craft of making treats,
and the fun of selecting and enjoying them," according to
dossier's director of experience design Don Cleland.

The store involved the use of contemporary materials

shopping and retailing strip.
"The awning is the welcoming face of the store; it sets

the tone for the entire experience," Cleland explains. "The
space under the awning is the &ont row &om which the
pedestrians can see the spectacle inside.

"It all ties to the Rocky Mountain Chocolate Factory

personality that is fun, animated and yummy," says Cleland
whose company has designed numerous unique carryout
packages for the Chocolate Factory in the last few years
(picturesbelow),including:·The ApplePack totes-featuring sturdy carrying
handles- for carryingmultiple candy-apples,featuring
specialslotsinside to anchor the apple sternsin place.·Customized Gift Box cartons, featuring individual small
boxes inside for packing different kinds of chocolates,

as selected by the shopper..The triangular OutPack carriers-'brown bag' -inspired
takeaway packages for carrying random products of
irregular shapes and sizes
With all of these packages still in daily use at Rocky

Mountain's Canadian stores years after their launch,

choosing dossiercreative to handle the store facelift was
a no-brainer, according to Chocolate Factory president
Brian Kerzner.

"They were able to create a store environment that

strongly reflected the brand and blended well with our
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